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All-star team of Chris Zaldain and Ryan Rickard win Redfish Cup

The all-star team of Chris Zaldain (left) of Fort Worth, Texas, and Ryan Rickard of Bran-
don, Fla., have won the 2021 Yamaha Bassmaster Redfish Cup Championship presented 
by Skeeter with a three-day total of 43 pounds, 4 ounces. (Photo by James 
Overstreet/B.A.S.S.) 

 PORT ARANSAS, Texas — De-
spite a Day 2 letdown, Bass-
master Elite Series pro Chris 
Zaldain of Fort Worth, Texas, and 
IFA Redfish Tour angler Ryan 
Rickard of Brandon, Fla., stuck 
with their area and put the finish-
ing touches on a winning three-
day total of 43 pounds, 4 ounces 
at the Yamaha Bassmaster Red-
fish Cup Championship pre-
sented by Skeeter. The big win 
was Sunday, November 14. 
  After placing third on Day 1 
with 14-10, Zaldain and Rickard 
held that spot on Day 2 but saw 
the effects of a minor front dwin-
dle their productivity to 11-5. 
Championship Sunday served up 
nearly perfect conditions — light 
south wind, warm and calm — 
and the anglers put on a bona fide 
shallow-water redfish clinic that 
yielded their best bag of the event 
— 17-5. 
 Zaldain and Rickard’s final-
round catch was the day’s second 
largest, behind the second-place 
team of Bassmaster Elite Derek 
Hudnall of Baton Rouge, La., 
and IFA Redfish Tour veteran 
Ron Hueston of Naples, Fla., 
who caught the event’s heaviest 
limit — 18-3. Edging Hudnall 
and Hueston by a margin of 2-12, 
Zaldain and Rickard won 
$50,000. 
 “We figured out a pattern really 
late on our last day of pre-fish-
ing,” Rickard said. “We had to 
stick with it for three days. Yes-
terday it bit us a little bit, but it 
panned out today.” 
 A seven-time Bassmaster Classic 
qualifier, Zaldain won the 2015 
Toyota Bassmaster Angler of the 
Year Championship tournament. 
Rickard, a seasoned redfish tour-
nament pro, notched his first ca-
reer victory. 
 “I’ve been bumped so many 

times,” said a visibly emotional 
Rickard. “I can’t even express 
the emotion that I feel — it does-
n’t seem real. But today on the 
boat, Chris said ‘Whenever it 
happens, something special 
happens. 
 “Well, I’ll tell you, today was 
something special on the bite. 
I’ve never had a final day like 
today was.” 
 Recognizing that Day 2 saw the 
front’s strong north wind and 
high pressure suppress their 
area’s potential, the champions 
decided to go all in for the final 
round. This was a prudent deci-
sion, as Saturday’s quiet, lifeless 
complexion starkly contrasted 
Sunday’s immediate vibrancy. 
 “I think we caught like 40 fish 
today — unreal,” Zaldain said. 

“The signs weren’t right yester-
day and we only caught two fish. 
Today, we go into our area and 
Ryan said ‘Dude, look at all the 
mullet (a known redfish indi-
cator) on the horizon.’ 
 “There were mullet jumping and 
baitfish everywhere. Things 
started happening and we went 
through one fish after another. I 
think we released like 10 7-
pounders and four 8s.” 
 Zaldain and Rickard caught all 
of their fish on a shallow Laguna 
Madre flat on the east side of 
Padre Island, south of the High-
way 358 Bridge. As Zaldain ex-
plained, they targeted three main 
areas with sand depressions 
dropping to about 2 1/2 feet. 
 “The redfish were feeding on 
the shallow flats and then they’d 

drop into these sandy holes,” 
Zaldain said. “We would drift up 
to each of these areas and make 
bomb casts until we hooked a 
fish, then we would Power-Pole 
down and fan cast the area.” 
 Of the six fish they weighed this 
week, Rickard and Zaldain each 
caught three. The anglers fished 
weedless gold spoons and 4-inch 
Strike First paddle tails on belly-
weighted hooks. 
 “These baits imitated the mullet 
that these redfish were eating,” 
said Rickard, who doctored his 
baits with baitfish-scented Pro-
Cure Super Gel. 
 The paddle tails produced both 
of their final-round fish, but Zal-
dain also dipped into his Elite 
Series repertoire and caught sev-
eral big fish on a 6-inch Mega-

bass Magdraft swimbait. 
 Zaldain, who distributed com-
memorative buttons with distinc-
tive purple ribbons to event staff 
and fellow competitors, ded-
icated his win to former Bass-
master Elite Aaron Martens, who 
recently passed after battling 
cancer for 19 months. 
 “He loved saltwater fishing, 
too,” Zaldain said. “So, Aaron, 
this is for you!” 
 Hudnall and Hueston struggled 
on Day 1 and placed eighth with 
8-6. Rebounding on Day 2, they 
added 13-15 and rose to sixth be-
fore racing into a second-place 
finish with a dominant final-
round performance that tallied 
40-8 and earned them a pair of 
36-volt Lithium Pro Powerpack 
batteries valued at $4,200. 
 Fishing the Redfish Flats area 
close to the takeoff site at Fisher-
man’s Wharf, Hudnall and Hues-
ton targeted grass flats with 
sandy potholes. They caught 
their fish on 1/2-ounce gold 
spoons and a 3/8-ounce white Z-
Man ChatterBait JackHammer 
with a chartreuse/white Missile 
Baits Shockwave trailer. 
 “The key was that Missile Baits 
Shockwave; it was something I 
could make long casts with,” 
Hudnall said. “Those fish were 
feeding on little baitfish that 
were the same size as that Chat-
terBait with that Shockwave.” 
 Day 2 leaders Travis Land of Se-
guin, Texas, and Nicky Savoie of 
Cutoff, La., who represented the 
Elite Redfish Tour, placed third 
with 40-4. On Day 1, they placed 
fourth with 13-3, then added 14-
8 to take over the top spot. In the 
final round, they caught a pair of 
reds that weighed 12-9. 
 Returning to the same marshy 
area of Mesquite Bay on the east 
side of Matagorda Island, Land 

and Savoie tried sight fishing the 
shallow flat that produced for 
them on Saturday. Land said the 
day’s lighter winds and lower 
water kept the fish from aggres-
sively feeding in this area and 
they were unable to put together 
any substantial back-up plan. 
 Berkley Gulp! Shrimp and Berk-
ley Ripple Shads on lead head 
jigs produced their fish. 
 
 “It’s a humbling sport; you work 
your tail off, fish hard, the fish 
are there one day, gone another,” 
Savoie said. “Their (Zaldain and 
Rickard) fish showed up today, 
ours left. 
 “We had 10 pounds all day and 
caught our last two fish in the last 
hour to upgrade.” 
 The 2021 Yamaha Bassmaster 
Redfish Cup Championship pre-
sented by Skeeter is being hosted 
by the Port Aransas Tourism Bu-
reau & Chamber of Commerce. 
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About B.A.S.S. 
Headquartered in Birmingham, 
Ala., the 515,000-member organ-
ization’s fully integrated media 
platforms include the industry’s 
leading magazines (Bassmaster 
and B.A.S.S. Times), website 
(Bassmaster.com), TV show, 
radio show, social media pro-
grams and events.  

Largest bass 
tourney in  

history kicks 
off on  

Nov. 19-21  
From  

The Fishing Wire.com 
 
The Bass Pro Shops U.S. Open 
National Bass Fishing Amateur 
Team Championships – a first-
of-its-kind amateur fishing tour-
nament offering the biggest 
payout in freshwater fishing his-
tory – will conclude on Table 
Rock Lake from Nov. 19-21 and 
be broadcast to an international 
television audience on NBC. 
 
With proceeds benefiting conser-
vation, the fan-friendly event is a 
true celebration of bass fishing 
with a guaranteed purse value of 
$4.3 million and $1 million for 
the first-place team. The festive 
environment at the three-day Na-
tional Championship will include 
activities for the entire family be-
ginning daily at 11 a.m. For more 
information, visit Bass Pro 
Shops.com. 

Holiday Packs and Cyber Monday specials make great gifts 
for every Grizzlies fan; MLK Game scheduled for January 17
MEMPHIS, TN -  The  Grizzlies  
announced two new Holiday 
Packs and a Cyber Monday 
ticket promotion, giving fans the 
most affordable way to see their 
favorite team this holiday season.  
 This year’s six-game Naughty 
and Nice Holiday Packs feature 
the best matchups and giveaways 
of the season.  As part of an early 
Black Friday deal, Grizzlies fans 
who purchase their holiday packs 
today thru Nov. 26 will receive a 
free game-- Dec. 8 vs. the Dallas 
Mavericks -- added to their holi-
day pack for a total of seven 
games.   
 The Naughty Pack features Paul 
George and the Los Angeles 
Clippers on Tuesday, Feb. 8, and 
the return of Steph Curry and the 
Golden State Warriors on Mon-
day, March 28. Grizzlies fans 
who purchase the Naughty Pack 

can grab a Grizz Sleep Mask on 
Friday, Jan. 14 vs. the Mavericks, 
a Pet Leash on Wednesday, Mar. 
23 vs. the Nets and a Fan Art 
Poster on Saturday, Apr. 9 vs. the 
Pelicans.   
  The annual MLK Day Celebra-

tion Game on Monday, Jan. 17 
vs. the Chicago Bulls, and Gian-
nis Antetokounmpo and the NBA 
champion Milwaukee Bucks are 
both included in the Nice Pack. 
Giveaways include the Grizzlies 
Tech Suit Hoodie on Tuesday, 
Jan. 11 vs. the Warriors, 
Grizzlies Shoelaces on Saturday, 
Mar. 26 vs. the Bucks and a Fan 
Art Poster on Sunday, Apr. 10 vs. 
the Celtics.   
  The Grizzlies Holiday Packs 
will be available for purchase be-
ginning today for Pinnacle and 
Terrace Levels. Holiday Packs 
start at just $120 per pack. Fans 
can call (901) 888-HOOP or go 
online to grizzlies.com/packs to 
purchase theirs this holiday sea-
son.  
  In addition, the Grizzlies are of-
fering a two-day Cyber Monday 
sale. Starting at 10 a.m. on Mon-

day, Nov. 29, through 11:59 p.m. 
on Tuesday, Nov. 30, select 
tickets for all December home 
games are up to 65% off, and as 
low as $5 while supplies last. For 
two days only, fans will have the 
opportunity to choose from nine 
December home matchups in-
cluding the jersey retirement of 
Zach Randolph on Saturday, 
Dec. 11 vs. the Rockets, Dec. 29, 
against LeBron James and the 
Los Angeles Lakers and the New 
Year's Eve game (Friday, Dec. 
31) vs. the San Antonio Spurs. 
Tickets for this limited time offer 
are available for purchase online 
only at Ticketmaster.com. 
 Furthermore, fans looking to 
gear up for the holiday season 
will find deals on select Grizzlies 
merchandise. Starting Wednes-
day, Nov. 24 through Sunday, 
Nov. 28, Grizz Nation will be to 

stop by the Grizzlies Den and 
find select t-shirts for $17.99 and 
hoodies for $34.99. The Grizzlies 
Den, a Fanatics Experience, is 
open Monday-Saturday, 11 a.m.- 
6 p.m.   
 For more details on the Holiday 
Packs and Cyber Monday Ticket 
Promotions, visit grizzlies.com 
or call (901) 888-HOOP. Starting 
at just $10, single game tickets 
for all Grizzlies regular season 
are on sale now and available for 
purchase at Ticketmaster.com, 
grizzlies.com/tickets or by cal-
ling 1-800-4NBA-TIX. Season 
Tickets are the best way to guar-
antee seats to the top matchups at 
the lowest prices all season long.  
 For more information on the 
Grizzlies, visit grizzlies.com, 
‘like’ Memphis Grizzlies on 
Facebook or follow on Twitter 
(@memgrizz).   

The annual MLK Day Cele-
bration Game on Monday, 
Jan. 17 vs. the Chicago Bulls, 
and Giannis Antetokounmpo 
and the NBA champion Mil-
waukee Bucks are both in-
cluded in the Nice Pack. 
Giveaways include the 
Grizzlies Tech Suit Hoodie on 
Tuesday, Jan. 11 vs. the War-
riors, Grizzlies Shoelaces on 
Saturday, Mar. 26 vs. the 
Bucks and a Fan Art Poster 
on Sunday, Apr. 10 vs. the 
Celtics.    

Delta Waterfowl says it strongly supports nomination of 
Martha Williams for Director of U.S. Fish and Wildlife

 From The Outdoor 
Wire.com 

BISMARCK, NORTH DA-
KOTA — Delta Waterfowl 
strongly supports the nomination 
of Martha Williams for Director 
of the U.S. Fish and Wildlife 
Service. Prior to her nomination, 
Williams worked for the Mon-
tana Department of Fish, Wildlife 
and Parks, serving as Director 
from 2017 to 2020. Additionally, 
she’s served as Principal Deputy 
Director of the USFWS since 
January. 
“Martha Williams is a wonderful 
nominee for USFWS Director,” 
said John Devney, chief policy 
officer for Delta Waterfowl. 
“Throughout her career, she has 
demonstrated strong leadership, a 

pragmatic approach to conserva-
tion and, importantly, a willing-
ness to work with duck hunters to 
achieve positive policy outcomes 
for waterfowl.” 
Delta Waterfowl consults closely 
with the USFWS on a number of 

key issues impacting ducks and 
duck hunters, from habitat con-
servation to the recent, broad ex-
pansions of waterfowler access 
on national wildlife refuges. 
“As Director, I’m confident Mar-
tha would be an asset in Delta’s 
mission to produce ducks and se-
cure the future of waterfowl 
hunting in North America,” Dev-
ney said. “She has a proven track 
record of reaching across the 
aisle to benefit wildlife and 
hunters.” 
Nominated by the Biden Admin-
istration, Williams is expected to 
participate in a United States 
Senate subcommittee confirma-
tion hearing  held on Wednesday, 
Nov. 17. Pending approval, the 
full Senate would then hold its 
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own confirmation vote. 
“The Duck Hunters Organization 
encourages the United States 
Senate to swiftly confirm Martha 
Williams as Director of the 
USFWS,” Devney said. 
Delta Waterfowl Foundation is 

The Duck Hunters Organization, 
a leading conservation group 
working to produce ducks and 
ensure the tradition of duck hunt-
ing in North America. Visit del-
tawaterfowl.org. 

 Martha Williams is a won-
derful nominee for USFWS 
Director,” said John Devney, 
chief policy officer for Delta 
Waterfowl. “Throughout her 
career, she has demonstrated 
strong leadership, a prag-
matic approach to conserva-
tion and, importantly, a 
willingness to work with duck 
hunters to achieve positive 
policy outcomes for water-
fowl.” 

Tigers set to meet Tulane on Military 
Appreciation Day on November 27
MEMPHIS, Tenn. – The Univer-
sity of Memphis football game 
against Tulane on Saturday, Nov. 
27 at Liberty Bowl Memorial 
Stadium will kick off at 6:30 
p.m. CT and be televised na-
tionally on ESPNU, the Ameri-

can Athletic Conference (AAC) 
announced on Monday. 
 Tickets for Memphis Football 
are on sale and can be purchased 
online at 
www.GoTigersGoTix.com or by 
calling (901) 678-2331. 

 How to follow the Tigers: For 
complete information on Mem-
phis Tigers Football, visit 
www.GoTigersGo.com and fol-
low the team's social media 
channels on Twitter, Instagram 
and Facebook. 


